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The economic impact of Omicron appears to have been milder than previous COVID-19 outbreaks, but 

The Australian economy

Gross Domestic Product

GDP rebounded in December 2021 as a result of increased household consumption. While spending has 
continued over the past few months, uncertainty in other areas has suppressed the March 2022 quarterly 

to recover.

was less than expected. Unemployment is the lowest it has been in a decade. The expected Omicron disruption 

unemployment rates.

Unemployment and underutilisation

Source: ABS – latest data available references Dec-21. Next release in May-22

Source: ABS – latest data available references Feb-22.
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recent budget announcements, fuel is still generally more expensive than it has been in the past.

Source: ABS – latest data available references Dec-21. Next released end of Apr-22. 
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anyone that tourism and holiday spending are still struggling.

ways to get things done. For instance, the data shows department stores are not doing as well as other retail 
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Consumer Credit Demand by Product

still lagging behind. Strong mortgage credit demand continues, despite looming cash rate rises in 2022. 

pressures. 
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product structure. 
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Risk Scores Comparison 

positioned above the dotted line indicate that on average, their applicants have a good/better repayment 

down because of unfavourable repayment history. The wide range could indicate a very different customer 
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the Tasman, different approaches in pandemic management are yielding different outcomes. 

historically low wholesale electricity prices. 
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There are signs of stress in the construction industry. By comparison with other industries, payment behaviour 

for payment arrears. Previously they were the 4th best industry for paying suppliers on time, but are now the 

payments increasing by 23%. Sole traders and micro businesses have also been in a gradual decline since the 
start of the pandemic. 

been most impacted by both the Delta and Omicron waves. 

Construction Focus 
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The risks 

balances are starting to dip to their lowest levels since 2020. 

Kept rates have been relatively high over the past 24 months courtesy of a lower interest rate environment. 

rates rise. 
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Consumer Delinquencies 

Financial stress is starting to show in some segments. Delinquencies have previously remained subdued 

struggle with a number of different stressors. 
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illion 
illion is the leading independent provider of trusted data 
and analytics solutions and services in Australasia, with the 
company’s consumer and commercial registries representing 

infrastructure. illion leverages consumer and commercial 
credit registries, which comprise data on over 24 million 
individuals and over 2 million commercial entities, to provide 
end-to-end customer management solutions. 

www.illion.com.au

Trusted Insights. Responsible Decisions.

Have a question? 
Contact us today. 
publicrelations@illion.com.au


